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Leveraging A  
Demand-Driven  
Manufacturing 
Model To Enhance 

Giving manufacturers a strategic focus  

for a competitive edge.
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“Today, the more success-

ful manufacturers are 

those which have adopted 

-
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“The adoption of the de-

mand-driven manufactur-

-

time enterprise software 
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most company’s initiatives is 

permeates enterprise wide 

tactical and operational  
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-

sured to do more for less, 

they must also select cus-

tomers and distribution 

channels on the basis of 

opportunity, market share, 

economies of scale and 

ownership of a market  
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-

tended enterprise system is 

necessary for a successful 

demand-driven manufac-
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“To build optimal win/win 

relationships, these com-

sales, cost and/or value 

these results to make bet-

-

ter deals, and craft better 

terms and conditions in 
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cont.

the best relationship and 

access to current and rel-

information on operational 

capabilities, forecasts, 

-

tory and capacity levels, 

customer history, track-

analysis and supply chain 
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“A manufacturer that 

uses e-commerce within 

the framework of a 

demand-driven model is 

more likely to outperform 

others that don’t have 

mechanisms in place to 

proactively respond to the 

needs of online custom-

ers or to achieve procure-

ment economies  
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“Companies are employ-

by e-mail, and the more 

their enterprises, creat-
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“Successful demand-driv-

en manufacturers have 

their enterprises by inte-

new processes and sup-
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“These SYSPRO modules 

-

cesses to the order desk 
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“To address these needs 

and reduce the costs 

-
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“The most successful man-

ufacturers, of course, are 

those able to meet customer 

delivery schedules while 
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“Visibility of shipments 

is now possible with the 

-

rier systems to supplier 
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“Demand-driven manufac-

-

to reduce cumbersome and 

costly value addeds and 
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-

ers and distributors, 

especially, need a sound 
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cont.

“SYSPRO Advanced 

-

the very heart of the lean, 
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“SYSPRO makes it is pos-

sible for manufacturers to 

employ a demand-driven 

-

and customer service and 

increase return on assets 
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“SYSPRO software pro-

-

e-commerce, collaboration 

necessary to ensure the 

success of demand-driven 
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